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Research shows that the role of social media in our
society is complex. While there are positives such as
networking, social support, connecting with friends
and family, and fulfilling our need to belong, there
are also several potential negative effects such as
cyberbullying, increased anxiety, low self-esteem,
breach of privacy, mental health issues, and low
grades and motivations among students. One such
potential negative impact is the role of pornified
content on social media serving as a trigger for
people on the road to porn abstinence. Porn
addiction and its various triggers have been studied
extensively in several fields but the role of pornified
content on social media is yet to be fully studied or

understood. The current exploratory study uses a
survey method to investigate the role of pornified
content on social media as a trigger for porn
addiction among Brazilian porn addicts. Results
suggest that some social media content is seen as a
trigger by self-identified porn addicts, and the
factors that influence such perceptions include age
of the addict, gender, and the number of times they
have relapsed. And changes in behavior on social
media are influenced by individuals’ perceptions of
social media content as a trigger.
Keywords: pornography addiction, social media,

pornification, trigger, Brazil

oday, Facebook, WhatsApp, Instagram, TikTok and WeChat all have over 1

billion users, and the total number of social media users worldwide is

currently over 3.6 billion and is expected to increase to 4.41 billion by 2025

(Statista, 2020). People are drawn to social media for a number of reasons

such as collective self-esteem and need to belong (Gangadharbatla, 2008), and a variety of

other reasons including social interaction, information seeking, passing time,

entertainment, relaxation, expression of opinion, information sharing, communicatory

utility, convenience utility, and surveillance of others (Whiting & Williams, 2013). Akram
and Kumar (2017) identify a number of negative effects of social media including but not
limited to its effect on individuals’ mental health; its effect on education such as reduced
learning and research capabilities, loss of motivation and low grades, time wastage, and
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Pornified Content in Social Media
procrastination; its effect on social aspects such as cyberbullying, hacking, addiction, fraud
and scams; and lastly, its effect on promoting risky behaviors such as drug use and
pornography. Of these, the role of social media in promoting pornography consumption is
an area that has not been studied extensively. The current study is designed to address
this specific gap in social media literature.

Pornography has a long history, but the advent of internet has revolutionized the
way users search for and consume porn due to what is often termed as the Triple-A factor:
access, anonymity, and affordability (Cooper, 1998). Porn consumption online is at record
levels with over 6.83 million videos uploaded to just the Pornhub website, which roughly
translates to 169 years of content (Pornhub, 2019). The widespread use and consumption
of porn has led to a change in social attitudes toward pornography and the pornification of
our culture, which is the increased influence and use of pornographic style images and
aesthetics in all forms of media content including images uploaded to social media by
users (Attwood, 2006, 2009; Blais-Lecours et al., 2016; Gill, 2012; Mulholland, 2015; Paul,
2005; Schuchardt, 2012). Thanks to social media algorithms, pornified content on such
platforms has a way of spreading to all users and particularly those who happen to
frequently consume such content online (Duportail et al., 2020; Hymas, 2018; Rackham,
2020; Schacht, 2020).

There is a wealth of literature on porn addiction and on the role of internet in such
addictive behaviors. Internet, especially when accessed on mobile devices, makes it really
easy with a simple swipe or touch to access such content (Love et al., 2015). Research also
suggests that porn addiction is much similar to other types of addiction such as substance
abuse, alcohol, or cigarettes as they all involve triggering the same reward system in our
brains (de Alarcén et al., 2019; Duffy et al., 2016; Kraus et al., 2016; Love et al., 2015;
Palazzolo & Bettman, 2020; Sniewski et al., 2018; Voon et al., 2014). Similar to other types
of addiction, porn addicts can also relapse due to a number of reasons, and it often
happens early on in the process of rehabilitation and for a variety of reasons often referred
to as “triggers” in psychology literature (Fisher et al., 1998; Hughes et al., 2004; Tong et
al., 2007; Yang et al., 2006). One such type of trigger is the proximal cue — also called
environmental or contextual — which reminds the addict of the substance or behavior they

are addicted to and cause intense cravings like when a cigarette addict sees someone else
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smoking (Chaudhri et al., 2008; Elsheikh & Bashir, 2004; Kraus & Rosenberg, 2014;
Marlatt, 1990; Tong et al., 2007; Zironi et al., 2006).

In this study, we examine the role of pornified content on social media in acting as a
contextual cue or as a trigger that leads to relapse in self-acknowledged porn addicts. We
first begin by reviewing existing literature on the role of social media in our society,
followed by a review of literature on pornography addiction and the role of contextual cues
In triggering relapse, and explore gaps in literature to examine the factors that influence
self-identified porn addicts’ perceptions of pornified content on social media and how they
might deal with such triggers. In doing so, we bridge the gap in research on triggers for
porn addicts, particularly on social media. Additionally, most of the research on social
media has been conducted in and on social media users in western or developed nations
(Griffiths, 2012), and our study fills the gaps by studying self-acknowledged porn addicts
in Brazil. According to a Pornhub report, porn use in Brazil is on the rise and its currently

placed 11th in the world in terms of usage.

LITERATURE REVIEW
Social Media and Society

There has been a tremendous amount of research in the last decade or so on the role
of social media in our society. Much of this research centers on the negative impact of
social media on our society including but not limited to the identification and study of
several effects such as cyberbullying (Garrett et al., 2016; Nilan et al., 2015; Whittaker &
Kowalski, 2015), psychological issues like depression, anxiety, stress, loneliness, low self-
esteem, isolation, and a host of other mental health issues (Bashir & Bhat, 2017; Coyne et
al., 2020), and hacking, spread of misinformation, privacy issues, and other criminal
activities (Amedie, 2015). One under researched area is the study of the effects of pornified
content on social media, particularly on image-based platforms such as Instagram.

Porn and the internet have had a long and complex relationship with each driving
the adopting and use of the other. The advent of social media has only complicated this
relationship by providing individuals (particularly teen girls) the ability to post “pornified”
images of themselves on various social media platforms leading to what Barton (2021)

calls the Pornification of America. The posting of selfies on social media platforms, often
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displaying nudity and self-pornification, is commonly referred to as digital seduction
(Lasén & Garcia, 2015), and is a particularly problematic practice among teen girls
(Ringrose, 2010). The increased littering of almost all screens in our culture and
particularly our social media platforms with such pornified content is normalizing porn
and leading to pornification of our society (Barton, 2021). In addition to the negative
aspects of pornification of our culture, these images also have the potential to impact porn
consumption in general.

Pornography, Internet and Social Media

Pornography is an ancient phenomenon, and it can be traced back to early pictorial
or written human products (Palazzolo & Bettman, 2020). It is defined in various ways in
academic literature, while sometimes it is not defined at all. For the purposes of this
study, pornography, or as it is commonly referred to as porn or internet porn, is defined as
content that describes or shows explicit sexual acts, with a focus on genitals, with the
intention of creating sexual arousal (BSthe et al., 2018; Guerra et al., 2004; Kraus et al.,
2017; Kraus & Rosenberg, 2014; Sniewski et al., 2018).

Technology has always had an impact on pornography consumption, with each
advancement making it “cheaper, more accessible, and easier to consume” (Price et al.,
2016, p. 2). First, in the 1970s, individuals had to visit public theatres, which limited their
access to pornography. Then, in the 1980s, videocassettes allowed for a more private and
domestic experience. Finally, in the 1990s the internet began making porn more present in
people’s homes (Schuchardt, 2012), due to three characteristics of the internet which,
when combined, increase the reach of pornography among users: access, anonymity, and
affordability. These three factors are often referred to as the Triple-A factors of the
internet (Albright, 2008; Cooper, 1998; de Alarcén et al., 2019; Gola et al., 2016; Kraus &
Rosenberg, 2014; Minarcik et al., 2016; Price et al., 2016).

As the internet expanded in quality, speed, and reach, there was also a major
transformation in the production and distribution of content. In 1998 there were an
estimated 100,000 pornographic websites and within a span of just seven years, that
number rose to 4.2 million (Ballester-Arnal et al., 2017). Pornhub, the world’s largest
pornographic website, releases a yearly data report which can help shed light on the way

porn is consumed worldwide. In 2019 alone there were over 42 billion visits to the website,
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with an average of 115 million visits per day. There were 39 billion searches, which is an
increase of 8.7 billion when compared to 2018. The advent of the mobile phone and access
to internet through smartphones has also accelerated porn consumption with 83.7% of all
traffic to Pornhub coming from mobile devices, and 76.6% of that traffic was from
smartphones, a growth of 7% compared to 2018. The report also showed a connection
between pornography and social media websites. For instance, in March 2019, Facebook
and Instagram went down due to a service outage, which caused an immediate surge of
11% to Pornhub’s traffic and a 19% surge during peak hours (Pornhub, 2019). This shows
both that social media users are also pornography users but that one may act as a
substitute for the other.

Social attitudes to pornography have also shifted, becoming more socially normative
(Blais-Lecours et al., 2016). This change in social attitudes to pornography has not
remained limited to the pornographic realm (Schuchardt, 2012). Porn has become
increasingly influential in mainstream media, leading to what is called the pornification of
culture (Attwood, 2005, 2006, 2009; Gill, 2012; Mulholland, 2015; Paul, 2005; Schuchardst,
2012). Pornification, then, refers to the way that porn imagery, styles, and aesthetics
appear in and shape films, television, music videos, fashion, and advertising, becoming
increasingly visible in mainstream media cultures in general (Attwood, 2006, 2009; Gill,
2012; Mulholland, 2015; Paul, 2005; Schuchardt, 2012). This is also true for social media,
which can be used to watch pornography and are also a place where individuals can find
provocative content (Hymas, 2018; Rackham, 2020). Algorithm Watch has conducted
research that provides evidence that Instagram favors pictures that show more skin,
especially sexually suggestive and nudity content. These pictures appear in the user’s feed
more often than pictures that do not (Schacht, 2020). This phenomenon shows the
importance of investigating the role of social media in pornography addiction.

Since 1998, the internet and related technologies have evolved and pornography can
be accessed from anywhere at any time, which has significantly changed the way in which
people use porn (Palazzolo & Bettman, 2020; Sirianni & Vishwanath, 2016; Sniewski et
al., 2018). This change, which includes the ubiquity and never-ending possibility of new
content, can also lead to negative consequences to an individual’s life and lead to

problematic or addictive behaviors, which will be explored in the next section (Dwulit &
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Rzymski, 2019; Rocha, 2019; Sirianni & Vishwanath, 2016). Attwood (2009) highlighted
the way that sex and technology are stitched together, given that “most communication
technologies have been adapted for sexual purposes” (Attwood, 2009, p. xiv). The present
study intends to build on that and explore the relationship between pornography addiction
and social media use, considering “the complex consequences of media technologies’
embedding in everyday social life” (Couldry & Hepp, 2016, p. 214). By this, Couldry and
Hepp (2016) mean that different media outlets and platforms become interconnected into
what they call the media manifold (p. 213). In this media manifold, pornography and
social media interact both for regular users and for pornography addicts, the latter being
the focus of this study.

Research on Porn Addiction

Addiction used to be conceptualized only if substances were involved and it later
evolved to also encompass behaviors because the similar effects on the brain are what
constitute manifestations of addiction (Love et al., 2015; Sniewski et al., 2018). These
behaviors reinforce the “reward, motivation and memory circuitry” in the brain (Love et
al., 2015, p. 389). Addiction, thus, is a construct that involves six main elements: salience,
mood modification, conflict, tolerance, relapse, and withdrawal (Béthe et al., 2018).
Another important aspect of addiction is the compulsive and impulsive elements of the
behavior — an action that is taken to reduce anxiety and action for immediate gratification,
respectively (Duffy et al., 2016; Suzin, 2016).

Love et al. (2015) explained a common thread that encompasses all internet-related
experiences, which is the ability to keep or increase arousal with a simple gesture (a
mouse click or a swipe). They propose that this novelty-seeking triggers the reward system
in the brain. Certain internet activities have the power to provide unending stimulation,
which means they constitute supernormal stimuli (Love et al., 2015). For instance,
internet addiction was divided into five subcategories: cybersexual addiction,
cyberrelational addiction, net compulsions, information overload, and computer addiction
(Young, 1999). Although today the American Psychology Association only recognizes
Internet Gaming as an official disorder (Love et al., 2015), researchers believe the internet
has the potential for more risk-addictive behaviors such as online gaming, online

gambling, pornography, compulsive social media use, and online shopping for instance

262 | Spring 2023 thejsms.org



Martini and Gangadharbatla

(Andreassen et al., 2016; de Alarcén et al., 2019). Meshi et al. (2019) found that excessive
social media use is linked to worse decision-making performance in the lowa Gambling
Task, which 1s similar to the results of individuals with substance-use addictive disorders.
Their results reiterate the pervasiveness of social media, the technological and design
features that make them captivating, and the reward triggering mechanism they provide
(Meshi et al., 2019).

Love et. al (2015) presented strong evidence that constructs internet-related
behaviors as potentially addictive and Rocha (2019) noted that almost all of the criteria for
Internet Gaming Disorder can be equally applied to Pornography Addiction. The internet
indeed has a strong relationship with sexual disorders, with a moderate correlation
between internet compulsivity and pornography craving (Kraus & Rosenberg, 2014), and
internet addiction acting as either a precursor or related phenomenon to cybersex
addiction (Ballester-Arnal et al., 2017). Alimoradi et al. (2019) found a direct and indirect
effect of social media addiction and the pervasiveness of social media addiction on sexual
function and sexual distress. They underscored the need for research on the impact of
social media technologies on sexual relationships and sexual constructs (Alimoradi et al.,
2019).

Growing literature shows the similarities in the brain of substance-use addicts and
individuals that present certain sexual compulsive disorders, including pornography
consumption (de Alarcén et al., 2019; Kraus et al., 2016; Palazzolo & Bettman, 2020;
Sniewski et al., 2018; Voon et al., 2014). These studies suggest that pornography addiction
fits into the addiction framework (Dwulit & Rzymski, 2019; Love et al., 2015). The specific
characteristics of pornography, specifically internet pornography, operate as supernormal
stimuli, meaning that the ease of access, the never-ending content and novelty, and the
link with arousal are not similar to what is considered natural for human sexuality — that
1s, number of different partners, frequency of the sexual act, and the short time comprised
in those changes, which makes compulsive pornography viewing potentially addictive (de
Alarcon et al., 2019; Dwulit & Rzymski, 2019; Love et al., 2015; Sirianni & Vishwanath,
2016).

Individuals that perceive a problem with their pornography use have issues

controlling, regulating, and managing their consumption, they also experience craving,

The Journal of Social Media in Society, Vol. 12, No. 1



Pornified Content in Social Media

higher rates of masturbation, and sexual dissatisfaction (Blais-Lecours et al., 2016; de
Alarcon et al., 2019; Gola et al., 2016; Holas et al., 2020; Kraus et al., 2016; Rocha, 2019;
Sniewski & Farvid, 2019). Negative consequences of pornography use are not restricted to
the sexual arena, and these individuals also report neglect of basic needs, relationship,
financial and work-related issues, and other subjective feelings of negative consequences
in their lives (B6the et al., 2018; de Alarcén et al., 2019; Gola et al., 2016; Holas et al.,
2020; Rocha, 2019; Sirianni & Vishwanath, 2016). Although there has been research
linking the perception of addiction to pornography to distress and seeking treatment
rather than actual pornography use (Gola et al., 2016; Grubbs et al., 2015, 2018), these
individuals do “experience significant distress” when they believe their use is problematic
(Rackham, 2020, p. 3), and they also experience negative effects when attempting to quit,
such as irritability and loneliness (Dwulit & Rzymski, 2019). Research has linked
problematic pornography use to being young, religious, a man, using the internet
frequently, having negative mood states, and experiencing sexual boredom and seeking
novelty (de Alarcén et al., 2019).

Pornography addiction is not yet a formally recognized disorder, which causes the
conceptualization of pornography addiction to vary (Duffy et al., 2016; Kraus & Rosenberg,
2014; Sniewski et al., 2018). Problematic Online Pornography Use (de Alarcén et al., 2019;
Sirianni & Vishwanath, 2016), Problematic Use (Béthe et al., 2018), Sexual Compulsion
(Suzin, 2016), Self-Perceived Pornography Addiction (Duffy et al., 2016; Grubbs et al.,
2015) and Problematic Pornography Consumption (Sniewski et al., 2018) are some of the
different terms used to analyze this phenomenon, with the common thread that self-report
data is not enough to support a diagnosis and the fact that there is a lack of consensus in
research (B8the et al., 2018). In recent literature, self-perceived addiction, or self-
perceived problematic use, has been an emerging concept in the field, which also links to a
need to better comprehend the specific contexts and relationships of these individuals with
pornography (Sniewski et al., 2018). Cooper et al. (2000) created a framework to
differentiate recreational, risky, and pathological users of cybersex according to their time
usage. Recreational users spent approximately one hour a week, risky users between one
and ten hours, and pathological users would spend more than 11 hours a week accessing

pornographic content (Cooper et al., 2000). In addition to excessive use as an element of
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addiction, or perceived addiction, the definition also extends to the presence of significant
negative consequences in the user’s life. (Duffy et al., 2016; Gola et al., 2016; Sniewski et
al., 2018). This study will use both pornography addiction and self-perceived pornography
addiction because the main goal is not to provide a diagnosis or a diagnostic framework
but to better understand how these individuals (dis)engage with pornography as media
and their personal attitudes and behaviors towards it.

Although most pornographic websites require the user to declare they are 18 years
old to enter, children and adolescents have access to this content, especially with the
growth of mobile devices and internet access (Hymas, 2018). Research has also found a
link between the age of first exposure to pornography and perceived addiction (Dwulit &
Rzymski, 2019; Sniewski et al., 2018). Suzin’s (2016) subjects first watched pornography
between 8 and 11 years old; Baldim (2017) noticed that in many analyzed reports, the age
of access was younger than 12 years old; Palazzolo and Bettman’s (2020) respondents had
an average age of 14.89 years old, with the youngest age reported being six years old. Age
of first exposure is related to neglect of basic needs, unhealthy notions of sexual relations,
decrease in sexual satisfaction, need for longer and more sexual stimuli to reach orgasm
and self-perceived addiction, with the highest probability being for exposure at 12 years
old or younger (Dwulit & Rzymski, 2019). The present study will also investigate the
relationship between age of first exposure and pornography addiction, focusing on the
connection between the age and seeing pornified content as a trigger, which is a new
element in the study of pornography addiction.

There is no definite and reliable data that presents the prevalence of pornography
addiction (de Alarcén et al., 2019). However, several studies have documented possible
prevalence numbers. An Australian study found that 4.4% of men and 1.2% of women
considered themselves addicted (Rissel et al., 2017); a Swedish study indicated that 5% of
women and 13% of men reported some problems, and 2% of women and 5% of men
indicated serious problems (Ross et al., 2012); Gola (2016) found that for 8% of
respondents’ frequent pornography use is a source of suffering; Kraus (2016) reported that
one of seven men was interested in seeking treatment for pornography use; Dwulit and
Rzymski (2019) found that 12.2% presented self-perceived addiction; Ballester-Arnal et al.
(2017) discovered 8.6% of participants had a risky profile, while 1.7% of men and 0.1% of
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women had a pathological profile. Sniewski et al. (2018) summarize stating that “studies
indicate that between 2% and 17% of pornography consumers meet previously established
thresholds for compulsive and/or problematic pornography use” (p. 220). Considering the
ubiquity of pornography and studies that indicate that the majority of adults —and
upwards of 80% of the male Australian population for instance — have accessed
pornography (Grubbs et al., 2018; Rissel et al., 2017), this population is an important one
to study.

Moreover, as mentioned in the introduction, Brazil is the eleventh country that
most watches pornography on Pornhub alone, and research on the topic of pornography
has been limited in Brazil. This review only located three studies on pornography
addiction, all of which pertain to psychology (Baldim, 2017; Rocha, 2019; Suzin, 2016).
Most of the research on the topic has been conducted in Western or “developed” countries
(Griffiths, 2012) and even in the broader topic of pornography, Brazil lacks research
(Guerra et al., 2004). This highlights the need to better understand the Brazilian reality
and a gap in research that is not connected to health-related disciplines.

Abstinence — Relapse and Cues

Because there are no official diagnostic criteria, the conceptualization of
pornography addiction varies in the literature and self-perceived addiction has emerged as
a way to better understand the relationship these individuals have with pornography
without the need to provide a diagnosis (Béthe et al., 2018; Gola et al., 2016; Grubbs et al.,
2015, 2018; Sniewski et al., 2018). Although it is not an officially recognized disorder,
there has been an increase in individuals who seek treatment for pornography-related
issues over the years (Kraus & Rosenberg, 2014). However, literature is scarce when it
comes to treatment and understanding individual experiences (Holas et al., 2020;
Rackham, 2020; Sniewski et al., 2018). The primary model focuses on abandoning
pornography completely (de Alarcén et al., 2019; Rocha, 2019), with the use of different
strategies such as pornography blockers on every device (Rocha, 2019). Other therapeutic
approaches include using mindfulness-based interventions, acceptance-based
psychotherapy, and inserting other behaviors that are gratifying and can replace the
impulse of watching pornography (de Alarcén et al., 2019; Holas et al., 2020; Rocha, 2019;
Sniewski et al., 2018).
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However, as Rackham (2020) notices, nearly every addiction model sees relapse as a
part of the recovery process. Some obstacles faced by individuals seeking to cease
pornography consumption are the temptation to watch when they are aroused, after
alcohol or drug use, and when they encounter negative feelings such as anxiety, boredom,
or stress (Kraus et al., 2017; Rackham, 2020). Social media was highlighted as an
1mportant means of reaching provocative content, both intentionally and unintentionally
(Rackham, 2020), which leads to the question if social media can act as a trigger for
craving. While Rackham (2020) sought to understand the reasons for relapse in self-
perceived pornography users, this study aims to explore the specific relationship between
social media as a trigger for relapse, bridging the gap of knowledge in this area of the
literature.

Because of the lack of literature on relapse and triggers on pornography addiction —
especially on the role social media play — this review will explore some mechanisms that
have been studied for substance abuse addictions. Relapse is a complex phenomenon
which involves multiple variables (Fisher et al., 1998). Comprehension of this process
depends on identifying predictors of relapse and it has been previously associated with the
severity of drug dependence, the number of previous treatments, age of onset, and
comorbidity in mental health disorders (Fisher et al., 1998).

With cigarettes, it has been found that the majority of relapses happen early in the
process of recovery (Hughes et al., 2004), with 50% of a given sample having a smoke free
period of two weeks or less (Yang et al., 2006) and only 4.7% of another sample remaining
abstinent at the one-year mark (Tong et al., 2007). When it comes to alcohol abuse, 50% to
60% return to drinking within 3 months of treatment, and at least 80% by the sixth-month
mark (Fisher et al., 1998).

These short periods of abstinence show the vulnerability to relapse, which Love et
al. (2015) explain by noting that the protein DeltaFosB remains at elevated levels for
extended periods, which enhances response to rewards and related cues. Environmental or
contextual cues can trigger cravings moving from initially neutral stimuli to contextual
stimuli (Chaudhri et al., 2008; Elsheikh & Bashir, 2004; Kraus & Rosenberg, 2014;
Marlatt, 1990; Tong et al., 2007; Zironi et al., 2006). These cues represent what normally
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precedes or happens at the same time as actual substance use, which Marlatt (1990) refers
to as proximal stimuli, and they can differ from one individual to the other.

The brain, after repeated exposure to the drug — or in this case pornography —
learns to seek the behavior that used to lead to rewards when it is presented with internal
or external cues (Gamito et al., 2014). This means that previously neutral cues attain a
“motivational value” that predicts rewards, which can then enhance craving leading to
relapse (Sommer et al., 2017). Consequently, relapse is highly linked with contextual cues
(Bernheim & Rangel, 2004; Carey, 2020; Gamito et al., 2014). Thus, the argument is that
pornified social media content can present itself as environmental cues for self-perceived
pornography addicts, which may lead to craving and relapse.

This study builds on this literature to investigate pornified social media content as
triggers for pornography relapse, which may be seen as contextual stimuli, and explore
which factors may influence social media being perceived as a trigger and the possible
consequences for social media behavior. It has the goal to expand the literature on the
Brazilian public as well as bring a media studies perspective on the issue of pornography

addiction.

METHODS
Although the field of research in pornography addiction is prolific, there is a gap in

knowledge of how the affected individuals (dis)engage with porn as media, especially
considering the strategies used and the involvement of other media in the process. This
study, then, has an exploratory intent to investigate the role that social media play on the
road to stopping pornography consumption. To that end, we formulate the following
research questions:

RQ1: What are the factors that influence pornified content on social media being

perceived as a trigger for self-identified Brazilian porn addicts?

RQ2: How does pornified content on social media being perceived as a trigger

influence social media behaviors of self-identified Brazilian porn addicts?
Sample

The population for this study is Brazilian self-identified pornography addicts who
have stopped or are currently trying to stop using pornography. Because this is a very

specific population, the questionnaire was posted on specific locales to recruit our sample:
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the Brazilian Facebook groups Recuse a Clicar — Grupo Misto and Recuse a Clicar — S6
Homens (Refuse to Click — Mixed Group, and Refuse to Click — Men Only) as well as the
Facebook Page Lembrete didrio de que vocé deveria parar de ver pornografia (Daily
reminder that you should stop watching pornography), all of which target people suffering
from pornography addiction.

Therefore, our sample was a nonprobability sample, with a combination of
purposive, convenience, and snowball techniques — since some people shared the link with
others on their personal pages or tagged people to respond. Given the very specific nature
of our population of interest and the fact that this is an exploratory study, the use of such
techniques was deemed appropriate. It is important to note here that the sampling was
done through social media, which could lead to bias in the results considering the fact that
people that consider themselves addicts and see social media as a problem could have
stopped their social media use entirely. Nevertheless, this population can be difficult to
find using other channels and given the exploratory nature of this study, it was deemed a
sufficiently valid approach. Additionally, while these folks may have stopped using image-
based social media sites like Instagram, they were nonetheless active on Facebook.

The initial sample was 1064 responses and after cleaning the data, 777 responses
were left, more about data clearing will be said on the questionnaire explanation.

Design and Procedure

This study uses an online-based questionnaire, which serves the purpose to reach
specific groups. This also ensures anonymity that may lessen the discomfort and shame of
talking about pornography consumption (Dwulit & Rzymski, 2019; Kraus et al., 2016,
2017).

A questionnaire was developed by the researcher with input and feedback from
several graduate students and a faculty member. It was pretested on a small sample of
young adult professionals to ensure clarity. Revisions were made accordingly. This follows
best practices in survey research (Moy & Murphy, 2016).

The questionnaire consists of three sections: (1) information on pornography use
and pornography addiction; (2) scales that measured the likelihood of “social media as a
trigger” and “change in social media behaviors,” and (3) demographic information. Scales

used in section (2) were Likert scales, where the respondents are given 14 statements and
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they have to choose on a scale of one to five how strongly they agreed or disagreed with
that statement — these items measured social media as a trigger and change in behavior in
social media use. For these Likert-type questions, the terms pornography and pornified
content were defined for the respondent. The following definitions were used on the
questionnaire:

“Pornography: It’s the type of content that explicitly shows genitals and/or has

explicit sexual acts with the intention of creating sexual arousal. Pornified Content:

It’s the type of content without any explicit sex acts or genitals completely

uncovered. People may be in poses that are sexualized. They may be naked (with

their genitals covered by another object or another part of their bodies), half-naked

(bikini, for instance), or with tight/short clothes.”

Section (2) of the questionnaire also contained an extra multiple-choice question
asking if social media had ever been a trigger for respondents that, if answered positively,
led them to a follow-up question naming several social media apps. Respondents were
asked to rate the probability that the given app acted as a trigger for them. Section (1) of
the questionnaire also had a question that led respondents to a follow-up: First,
respondents were asked if they had ever relapsed, the follow-up was how many times they
had relapsed.

While there are many scales found in the literature on measures such as: “Self-
Efficacy” (Kraus et al., 2017); “Problematic Pornographic Consumption Scale” (B&the et
al., 2018); “Craving” (Kraus & Rosenberg, 2014) and other scales that measured if an
individual had issues with their usage (Béthe et al., 2018), there were no scales that
measured the likelihood of social media as a trigger pornography addiction. Therefore, we
adapted several items from studies on relapse, triggers, pornography, and social media
addiction as well as previously tested and designed scales (Andreassen et al., 2016; Béthe
et al., 2018; Kraus et al., 2017; Kraus & Rosenberg, 2014; Pontes et al., 2016) to create a
Likert-type “social media as a trigger” scale.

The questionnaire was developed using Qualtrics and it was posted on the Facebook
groups and page after IRB and administrators’ approval. The first page of the
questionnaire consisted of the consent form and the survey was terminated if respondents

did not consent. Similarly, the survey was terminated if the respondents replied

negatively to the first two questions: “Do you consider yourself a pornography addict?” and
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“Have you stopped or are currently trying to stop watching pornography?” These two
questions provided the framework for the data clearing that went from 1064 responses to
777. No identifiable data was collected, which ensures anonymity.
Variables

Data on the following list of variables were collected to answer our research
questions: the age of first pornography contact; duration; abstinence time and time
individuals spent “attempting to stop”, “social media as a trigger” and “change in social

media behavior.” In addition, several demographic variables were also collected on the

questionnaire.

RESULTS
Data Analysis

The sample (N= 777) consisted of 89.1% men and 10% women with 0.9% choosing
not to respond. Respondents were between 18 and 45 years old, with 18 being the mode
and 20.83 being the mean. As for the race, 51.5% declared themselves white, 47% declared
themselves black/person of color, and 1.6% as other. Most respondents either studied up
till high school (36.4%) or were still in college (31.1%), and the vast majority (77.1%) lived
in an urban area. As for religious affiliation, 45.7% described themselves as
Agnostic/Atheist and 41% as Christians (Catholic, Evangelical, and Spiritism), while
13.3% declared other religions. Seventy-seven percent of them are heterosexual, 14.3%
bisexual and 4.1% homosexual with 3.8% choosing not to respond. The vast majority
(69.9%) are single, 22% are in a relationship and 8.1% are in other types of relationships
(separated, divorced, etc.).

The age of first contact with pornography ranged from 3 to 22, with the most
frequent being 12 and a mean of 11.12 years. Respondents spent between one and 22 years
watching pornography, with the mean being 8.53 years and the mode being 10 years.
Eighty-four percent of respondents have relapsed, and of those, 52.5% have relapsed five
or more times. Tables 1, 2 and 3 below summarize the percentage of respondents for each
of the following: reasons for stopping, how long they have been trying to stop and the

abstinence period.
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Table 1

Reasons for stopping

Group %
Impact on Everyday Life 43.1
Impact on Sexuality 15.2
Other 13

Overall (N=777)

Table 2

How long respondents have been trying to stop
Group (Duration Trying to Stop) %
1 to 3 weeks 23.2
1 to 3 months 23.7
4 to 6 months 14.8
More than 6 months less than a year 15.1
More than a year 23.3
Table 3

Abstinence period

Group %
Less than a week 63.3
1 to 3 weeks 19.2
1 to 3 months 10
4 to 6 months 3.9
More than 6 months less than a year 1.3
More than a year 2.3

Next, scale reliabilities were calculated for the two sets of Likert scales — Social

Media as a Trigger (SMT) and Change of Behavior (CB). The SMT scale had four items,

e &

which were: “I am afraid of seeing pornography in social media posts”; “I am afraid of

e &

seeing pornified content in social media posts”; “I feel the desire to watch pornography
after being on social media”; and “A social media post has been the reason for me to watch
pornography.” For change of behavior (CB) six items were used: “I changed my behavior

e &

on social media after I decided to stop watching pornography”; “I changed my behavior on

e &

social media after I saw a triggering post”; “I changed my behavior on social media after a
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relapse”; I decreased the time spent on social media so I wouldn’t see pornographic or
pornified content”; “I stopped following people on social media so I wouldn’t see
pornographic or pornified content”; and “I left groups on social media (Facebook,
WhatsApp, etc.) so I wouldn’t see pornographic or pornified content". Tables 4a, 4b and 4c
below summarize the results including Cronbach’s Alpha, mean scores and standard

deviations of all scales along with each item in the scale. Both scales had an alpha close to

or over .70 as recommended by Hair et al. (2010).

Table 4a
Aggregates for Social Media as Trigger and Change in Behavior
Group Cronbach’s
alpha Mean Std. Deviation Std. Error Mean
SMT 0.671 3.6867 0.94562 0.03392
CB 0.805 3.5983 1.03903 0.03735
Table 4b
Items and Descriptives for Social Media as Trigger Scale
Std. Error
Group n Mean SD Mean
I get apprehensive with the chance of seeing porn in social media posts 748 3.4 1.496 0.054
I get apprehensive with the chance of seeing pornified content in social
media posts 748 3.4 1.483 0.054
I feel like watching porn after going on social media 748 3.32 1.355 0.049

A social media post has been the reason for me to watch pornography 748 4.62 0.908 0.033

Table 4c
Items, Descriptives for Change in Behavior Scale

Group Std. Error
N Mean SD Mean

I changed my behavior on social media after I decided to stop watching

pornography 752 3.86 1.328 0.048
I changed my behavior on social media after I saw a triggering post 750 3.66 1.348 0.049
I changed my behavior on social media after a relapse 734 3.53 1.443 0.053
I decreased the time spent on social media so I wouldn’t see pornographic
or pornified content 753 2.77 1.571 0.057
I stopped following people on social media so I wouldn’t see pornographic
or pornified content 750 3.96 1.423 0.052
I left groups on social media (Facebook, WhatsApp, etc.) so I wouldn’t see
pornographic or pornified content 693 3.87 1.518 0.058
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Our first research question asks about the factors that influence social media being
perceived as a trigger. To investigate the various factors that influence individuals’
perception of social media as a trigger, we ran a regression analysis with “social media as
a trigger” as the dependent variable and age of first contact, age, number of times
individuals relapsed, time spent trying to quit, and how long it has been since they last
watched porn, and host of other variables such as race, religious affiliation, sexual
orientation and marital status that were dummy coded to serve as the independent
variables. Results of the regression are summarized in Table 5.

Table 5

Regression analysis (Dependent variable: SMT; Independent variables: Age of first
contact, Years watched, Years trying to quit, Time since last watched, Number of times
relapse, Age, Sex, Religious beliefs, Sexual Orientation, Relationship Status, and Race.

Unstandardized Standardized Collinearity
Group Coefficients Coefficients Statistics
B SE Beta t Sig. TOL VIF
(Constant) 4.54 0.71 6.39 <.001
Age of first contact -.05% 0.02 -0.12 -2.42  0.016 0.66 1.51
Years watched 0.001 0.01 0.003 0.03 0.969 0.37 2.65
Years trying to quit 0.003 0.03 0.005 0.1 0.917 0.83 1.2
Time since last watched -0.01 0.04 -0.01 -0.34 0.732  0.76 1.31
Times relapsed A1* 0.03 0.15 3.28 0.001 0.78 1.26
AGE -.04* 0.02 -0.15 -2.05  0.04 0.34 2.89
female_dummy -0.19 0.47 -0.05 -0.4 0.687 0.09 10.9
male_dummy 0.4 0.46 0.12 0.86 0.389 0.09 11.12
catholic_dummy .39%* 0.14 0.15 2.62 0.009 0.52 1.91
evangelical_dummy .59* 0.14 0.25 4.13 <.001 0.5 1.99
atheist_dummy .28%* 0.13 0.12 2.08 0.038 0.5 1.97
agnostic_dummy 0.18 0.13 0.08 1.34 0.181 0.48 2.04
hetero_dummy 0.17 0.21 0.07 0.8 0.423 0.2 4.93
homo_dummy 0.47 0.29 0.09 1.61 0.107 0.49 2.01
bisexual_dummy 0.25 0.23 0.09 1.07 0.281 0.23 4.22
single_dummy -.31%* 0.15 -0.14 -1.98 0.048 0.32 3.05
relationship_dummy -0.15 0.17 -0.06 -0.92 0.358 0.34 2.9
white_dummy -0.46 0.32 -0.24 -1.41  0.157 0.06 16.15
black_dummy -0.27 0.34 -0.09 -0.78 0.435 0.13 7.35
brown_dummy -0.43 0.33 -0.21 -1.3  0.193 0.06 15.04

a. Dependent Variable: Aggregate SM trigger. * p<.05
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As seen in table 5, only seven of the twenty predictors were statistically significant
at p< 0.05 level. The significant predictors were age of first contact, the number of times
someone relapsed, and age. Age was a negative predictor of social media being perceived
as a trigger, meaning that the older someone is the less likely they are to be triggered by
social media. The number of times someone has relapsed is a positive predictor of social
media being perceived as a trigger, meaning that the more times individuals relapse the
more likely they are to be triggered by social media. Of the dummy variables, only
religious affiliation and relationship status were statistically significant. Social media was
perceived as a trigger by Catholics, evangelicals, and atheists, which seems to indicate
that social media was perceived as a trigger by people of all religious denominations and
atheists. Finally, whether someone was single or not was also a significant predictor of
social media being perceived as a trigger. The negative coefficient on this predictor
indicates that people who are less likely to be single are more likely to perceive social
media as a trigger.

To test for the assumptions of regression, we included multicollinearity measures of
tolerance and VIF, which were all above 0.25 (for TOL) and below four (for VIF) except
gender and race. In the regression analysis, when gender was coded as dummy variables,
it failed the multicollinearity test, which led us to investigate it a bit further through an
independent samples t-test instead. To test whether gender played any role in individuals’
perception of social media as a trigger, we first ran an independent samples t-test with
gender as the grouping variable and perception of social media as a trigger as the test
variable. The mean differences were statistically significant at p< .05 level with Men (M =
3.7) perceiving social media as a trigger more than women (M=3.3) in our sample. This
means that men are more likely to perceive social media as a trigger than women and this
result can be extrapolated to the population from which the sample was drawn even
though the magnitude of this difference is not too big.

To answer our second research question of whether social media being perceived as
a trigger influences people’s behavior on such sites, we ran a simple bivariate correlation
between the two variables change in behavior (CB) and social media as a trigger (SMT).

Table 6 below shows the results of the correlation analysis.

Table 6
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Bivariate Correlation between CB and SMT

Variable Variable 2 Correlation Count C.L Upper C.I.
CB SMT .455*
CB 1.000 774 .397 .509
*p<0.5

The two variables are positively correlated with r=0.445, p<.05. Based on this
correlation coefficient, we note that social media being perceived as a trigger (SMT)
significantly and positively predicts the changes in behavior (CB) that people reported. In
other words, the more individuals perceived social media as a trigger the more likely they

are to report changes in their behavior on social media

DISCUSSION

As pornographic content on the internet increases, more people are considering
themselves addicted to and looking for ways to break free of it. The current exploratory
study examined the role of social media in individuals’ efforts to abstain from watching
porn online. First, we investigated the various factors that influence individuals’
perceptions of social media as a trigger. Among the statistically significant factors were
age, gender, age of first contact, the number of times an individual has relapsed, religious
affiliation and relationship status. Social media appears to act as a trigger for young
people, males, the younger the individuals were when they first started watching porn,
people who are more likely to relapse or have relapsed more times, people from all
religious denominations and atheists, and people less likely to be single. Next, we found
that the more individuals perceived social media as a trigger the more they changed their
behaviors on such platforms.

Our study, though exploratory in nature, uses a large sample of self-acknowledged
porn addicts and also presents some additional findings, which we hope serves as a
starting point for future research. Respondents from all three religious affiliations and
even atheists seem to equally perceive social media as a trigger. This is in tune with prior
research in this area that links pornography addiction with religious or moral reasons
(Grubbs et al., 2018). People from all religious denominations seem to be united in this.

However, it is important to note that in our survey, only 9.8% of our respondents selected
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religious motives as reason to want to stop, while impact on everyday life was the major
reason at 43.1%, which seems to be congruent with other findings of the negative effects of
pornography on daily life and people with addictive behavior (Béthe et al., 2018; de
Alarcon et al., 2019; Gola et al., 2016; Holas et al., 2020; Rocha, 2019; Sirianni &
Vishwanath, 2016).

Our sample also illuminates issues with relapse, consistent with Rackham’s (2020)
finding that pornography addicts struggle with relapse and abstinence just as much as
other behavior and substance addictions. This can be easily seen both by the high rate of
relapse (83.3%), the high amount of relapse instances (52.2% have relapsed five times or
more) as well as the stark difference between the percentages of the “Trying to Stop”
periods and “Abstinence” periods, which can be closely analyzed in Tables 2 and 3.
Ultimately, this sample has over 80% of respondents with less than a month of abstinence,
which is also similar to studies done on cigarettes (Yang et al., 2006).

This research provided a new perspective on pornography addiction. Whereas
previous studies come from a medical and psychological perspective, we approach this
from a media studies lens with the understanding that everyday media use and deep
mediatization mean that no medium is consumed without other media being
interconnected. We began with the assumption that social media use affects those that call
themselves pornography addicts. We found that there is evidence to link the two such that
porn addicts find social media as a trigger, and a variety of other factors influence this
perception among porn addicts.

Further, this study makes the case for an interdisciplinary approach that can focus
on the population’s experience with pornography as media, to investigate and understand
how these users engage and disengage with pornography, social media, and perhaps other
media in an effort to connect more deeply with this population and understand their
problems and needs. From our research and a quick examination of the qualitative data
collected on our survey through open-ended comments section, although not the main
focus of this project, we observed that this group both shows a necessity to talk and be
heard — over a thousand responses were collected in less than two weeks with no financial

motivator — as well as display a complicated relationship with pornography and social
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media when it comes to their sexuality, identity, masculinity, relationships, and even
religion.

Despite the exploratory nature of our study, our initial findings do present some
diagnostic, policy, and behavioral implications. First, the finding that younger males are
more likely to find social media as a trigger suggests that policy makers need to consider
children and teen use of social media more seriously. In addition to all the other harmful
effects of social media, trigger porn addiction is another reason why an Instagram for
children—an idea put forth by its parent company, Meta (formerly Facebook)—may be a
bad idea. Next, for porn addicts, avoiding social media, particular image-based services
like Instagram and Tik Tok, may be very effective in curbing their addiction.

Our study is a first step to creating a framework for thinking about pornography
use, pornography addiction, pornified content, and social media. Similar to browser add-
ons that block pornographic content, social media sites could create in-app options to block
pornified/pornographic content for those that wish to continue using their services.
Policies that consider the issue of minors easily accessing pornography on social media
websites could be put in place. Ultimately, more research is needed to better understand
the implications of the interconnectedness between pornography and social media.
Limitations and Future Research

Considering this study has an exploratory purpose, it has some limitations. First, it
relied on self-report data, which is limited given its reliance on respondents' memory and
willingness to share pornography behavior (Kraus et al., 2016, 2017; Kraus & Rosenberg,
2014). Second, some of the questions on our survey were not based on previously developed
scales, which limits the validity of the findings. Reliability can also be considered a
limitation, especially for the Social Media as a Trigger Index, given its Cronbach’s Alpha
was slightly lower than .7.

Two limitations arose from the sample. First, the possible bias stemming from
sampling from social media websites. This eliminated people that might consider social
media so triggering they completely stopped their use and also people that never use social
media but are a part of the population. However, given the large sample size and our
initial findings, we believe the overall contribution of this research outweighs the sample

bias and provide fruitful starting points for future research. Second, the nonprobability
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sample also limits the generalizability of the results to the universe of all porn addicts.
However, our goal here was exploration rather than generalization and we hope our
findings are a good starting point for future research in this area.

As presented in the literature review, the role of social media in the pornography
addiction is underexplored. Our results show that there is a link between social media and
porn addiction in that social media can act as a trigger for certain groups of people.
Findings serve the study’s exploratory purpose and point to social media indeed acting as
contextual stimuli with which self-perceived pornography addicts have to deal. Our
purposive sample from a self-acknowledged porn addicts’ group on Facebook also indicates
that this group is using social media as a community building tool to help each other and
share experiences. Social media, then, is not simply a trigger but a possible place for
support, which can be further expanded on with future research. Also, our finding that
people less likely to be single are more likely to find social media as a trigger has
implications for the impact of porn addiction on relationships. This is an important area
that should be examined for future research in this area. Lastly, our results also point to
the complexity of the issue so further research should attempt to grapple with this
complexity using mixed methods approach—a combination of qualitative methods and a
more refined multivariate design using quantitative methods—to delve deeper into the
relationship between social media and porn addiction. As Attwood (2005) properly puts it
“[pornographyl] is experienced in quite astonishingly different ways” (p.81). The very same
argument can be made about the active disengagement with pornography that these

individuals experience on social media.

References

Albright, J. M. (2008). Sex in America online: An exploration of sex, marital status, and
sexual identity in internet sex seeking and its impacts. Journal of Sex Research,
45(2), 175—186. https://doi.org/10.1080/00224490801987481

Akram, W., & Kumar, R. (2017). A Study on Positive and Negative Effects of Social Media
on Society. International Journal of Computer Sciences and Engineering, 5(10),
351-354. https://doi.org/10.26438/1jcse/v5110.351354

Alimoradi, Z., Lin, C. Y., Imani, V., Griffiths, M. D., & Pakpour, A. H. (2019). Social media
addiction and sexual dysfunction among Iranian women: The mediating role of
intimacy and social support. Journal of Behavioral Addictions, 82), 318-325.
https://doi.org/10.1556/2006.8.2019.24

The Journal of Social Media in Society, Vol. 12, No. 1


https://doi.org/10.26438/ijcse/v5i10.351354

Pornified Content in Social Media

Amedie, J. (2015). The Impact of Social Media on Society. Pop Culture Intersections. 2.
https://scholarcommons.scu.edu/engl_176/2

Andreassen, C. S., Griffiths, M. D., Kuss, D. J., Mazzoni, E., Billieux, J., Demetrovics, Z.,
& Pallesen, S. (2016). The Relationship Between Addictive Use of Social Media and
Video Games and Symptoms of Psychiatric Disorders: A Large-Scale Cross-
Sectional Study. Psychology of Addictive Behaviors, 30(2), 252—262.

Attwood, F. (2005). What do people do with porn? Qualitative research into the
comsumption, use, and experience of pornography and other sexually explicit
media. Sexuality and Culture, 9(2), 65—86. https://doi.org/10.1007/s12119-005-1008-
7

Attwood, F. (2006). Sexed up: Theorizing the sexualization of culture. Sexualities, A1), 77—
94. https://doi.org/10.1177/1363460706053336

Attwood, F. (2009). Introduction. In F. Attwood (Ed.), Mainstreaming Sex. 1.B. Tauris.
https://doi.org/10.5040/9780755697083

Baldim, F. A. (2017). O vicio em pornografia: consideracdes sobre a internet e a adiccio na
atualidade [ Pornography addiction: considerations about internet and addiction in
actuality]. Universidade Estadual de Maringa.

Ballester-Arnal, R., Castro Calvo, J., Gil-Llario, M. D., & Gil-Julia, B. (2017). Cybersex
Addiction: A Study on Spanish College Students. Journal of Sex and Marital
Therapy, 436), 567-585. https://doi.org/10.1080/0092623X.2016.1208700

Bashir, H., & Bhat, S. A. (2017). Effects of social media on mental health: A review.
International Journal of Indian Psychology, 4(3), 125-131.

Barton, B. (2021). The Pornification of America. In The Pornification of America. New
York University Press.

Bernheim, D. B., & Rangel, A. (2004). Addiction and Cue-Triggered Decision Processes.
The American Economic Review, 94(5), 1558—1590.

Blais-Lecours, S., Vaillancourt-Morel, M. P., Sabourin, S., & Godbout, N. (2016).
Cyberpornography: Time Use, Perceived Addiction, Sexual Functioning, and Sexual
Satisfaction. Cyberpsychology, Behavior, and Social Networking, 19(11), 649—655.
https://doi.org/10.1089/cyber.2016.0364

Béthe, B., Téth-Kiraly, 1., Zsila, A., Griffiths, M. D., Demetrovics, Z., & Orosz, G. (2018).
The Development of the Problematic Pornography Consumption Scale (PPCS).
Journal of Sex Research, 55(3), 395—406.
https://doi.org/10.1080/00224499.2017.1291798

Carey, R. J. (2020). Drugs and memory: Evidence that drug effects can become associated
with contextual cues by being paired post-trial with consolidation/re-consolidation.
Mini review. Pharmacology Biochemistry and Behavior, 192December 2019),
172911. https://doi.org/10.1016/j.pbb.2020.172911

Chaudhri, N., Sahuque, L. L., & Janak, P. H. (2008). Context-Induced Relapse of
Conditioned Behavioral Responding to Ethanol Cues in Rats. Biological Psychiatry,
64(3), 203—210. https://doi.org/10.1016/j.biopsych.2008.03.007

Cooper, A. (1998). Sexuality and the Internet: Surfing into the New Millennium.
CyberPsychology & Behavior, 1(2), 187-193.
https://doi.org/https://doi.org/10.1089/cpb.1998.1.187

Cooper, A., Delmonico, D. L., & Burg, R. (2000). Cybersex users, abusers, and
compulsives : New findings and implications. Sexual Addiction & Compulsivity: The

280 | Spring 2023 thejsms.org


https://doi.org/10.1007/s12119-005-1008-7
https://doi.org/10.1007/s12119-005-1008-7

Martini and Gangadharbatla

Journal of Treatment and Prevention, 7, 5-29.
https://doi.org/10.1080/10720160008400205

Couldry, N., & Hepp, A. (2016). The Mediated Construction of Reality. Polity Press.
https://doi.org/10.1017/CB0O9781107415324.004

Coyne, S. M., Rogers, A. A., Zurcher, J. D., Stockdale, L., & Booth, M. (2020). Does time
spent using social media impact mental health?: An eight year longitudinal study.
Computers in Human Behavior, 104, 106160.

de Alarcén, R., de la Iglesia, J., Casado, N., & Montejo, A. (2019). Online Porn Addiction:
What We Know and What We Don’t—A Systematic Review. Journal of Clinical
Medicine, &1), 91. https://doi.org/10.3390/jcm8010091

Duffy, A., Dawson, D. L., & das Nair, R. (2016). Pornography Addiction in Adults: A
Systematic Review of Definitions and Reported Impact. Journal of Sexual Medicine,
13(5), 760—771. https://doi.org/10.1016/j.jsxm.2016.03.002

Duportail, J., Kayser-Bril, N., Schacht, K., & Richard, E. (2020). Undress or fail:
Instagram’s algorithm strong-arms users into showing skin. Algorithm Watch.
https://algorithmwatch.org/en/story/instagram-algorithm-nudity/

Dwulit, A. D., & Rzymski, P. (2019). Prevalence, Patterns and Self-Perceived ffects of
Pornography Consumption in Polish University Students: A Cross-Sectional Study.
International Journal of Environmental Research and Public Health, 16, 1-16.
https://doi.org/https://doi.org/10.3390/ijerph16101861

Elsheikh, S., & Bashir, T. Z. (2004). High-risk relapse situations and self-efficacy:
Comparison between alcoholics and heroin addicts. Addictive Behaviors, 294), 753—
758. https://doi.org/10.1016/j.addbeh.2004.02.003

Fisher, L. A., Elias, J. W., & Ritz, K. (1998). Predicting Relapse to Substance Abuse as a
Function of Personality Dimensions. Alcoholism: Clinical and Experimental
Research, 22X5), 1041-1047. https://doi.org/10.1111/].1530-0277.1998.tb03696.x

Gamito, P., Oliveira, J., Baptista, A., Morais, D., Lopes, P., Rosa, P., Santos, N., & Brito,
R. (2014). Eliciting nicotine craving with virtual smoking cues. Cyberpsychology,
Behavior, and Social Networking, 178), 556—561.
https://doi.org/10.1089/cyber.2013.0329

Gangadharbatla, H. (2008). FacebookMe. Journal of Interactive Advertising, 8(2), 5-15.
https://doi.org/10.1080/15252019.2008.10722138

Garett, R., Lord, L., & Young, S. D. (2016). Associations between social media and
cyberbullying: a review of the literature. mHealth, 2, 46.
https://doi.org/10.21037/mhealth.2016.12.01

Gill, R. (2012). The sexualisation of culture? Social and Personality Psychology Compass,
&(7), 483—498. https://doi.org/10.1111/1.1751-9004.2012.00433.x

Gola, M., Lewczuk, K., & Skorko, M. (2016). What Matters: Quantity or Quality of
Pornography Use? Psychological and Behavioral Factors of Seeking Treatment for
Problematic Pornography Use. Journal of Sexual Medicine, 13(5), 815—824.
https://doi.org/10.1016/].jsxm.2016.02.169

Griffiths, M. D. (2012). Internet sex addiction: A review of empirical research. Addiction
Research and Theory, 20(2), 111-124. https://doi.org/10.3109/16066359.2011.588351

Grubbs, J. B., Stauner, N., Exline, J. J., Pargament, K. 1., & Lindberg, M. J. (2015).
Perceived Addiction to Internet Pornography and Psychological Distress: Examining

The Journal of Social Media in Society, Vol. 12, No. 1


https://doi.org/10.1080/15252019.2008.10722138
https://doi.org/10.21037/mhealth.2016.12.01

Pornified Content in Social Media

Relationships Concurrently and over Time. Psychology of Addictive Behaviors,
29(4), 1056—1067. https://doi.org/10.1037/adb0000114

Grubbs, J. B., Wilt, J. A., Exline, J. J., & Pargament, K. I. (2018). Predicting pornography
use over time: Does self-reported “addiction” matter? Addictive Behaviors,
8AFebruary), 57—64. https://doi.org/10.1016/j.addbeh.2018.02.028

Guerra, V. M., Andrade, F. C. B. de, & Dias, M. R. (2004). Atitudes de estudantes
universitarios frente ao consumo de materiais pornograficos. Fstudos de Psicologia,
A2), 269-2717.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate data
analysis: International version. New Jersey, Pearson.

Holas, P., Draps, M., Kowalewska, E., Lewczuk, K., & Gola, M. (2020). Mindfulness-based
relapse prevention trial for compulsive sexual behaviour disorder.
https://doi.org/https://doi.org/10.31234/0sf.i0/6ewu8

Hughes, J. R., Keely, J., & Naud, S. (2004). Shape of the relapse curve and long-term
abstinence among untreated smokers. Addiction, 9X1), 29—-38.
https://doi.org/10.1111/3.1360-0443.2004.00540.x

Hymas, C. (2018, July 20). Children will be able to watch porn on social media sites
because of loophole in rules, BBFC admits. The Telegraph, July, 1-2.
https://www.telegraph.co.uk/mews/2018/07/20/children-will-able-watch-porn-social-
media-sites-loophole-rules/

Kraus, S., Martino, S., & Potenza, M. N. (2016). Clinical characteristics of men interested
in seeking treatment for use of pornography. Journal of Behavioral Addictions, 52),
169-178. https://doi.org/10.1556/2006.5.2016.036

Kraus, S., & Rosenberg, H. (2014). The pornography craving questionnaire: Psychometric
properties. Archives of Sexual Behavior, 433), 451—462.
https://doi.org/10.1007/s10508-013-0229-3

Kraus, S., Rosenberg, H., Martino, S., Nich, C., & Potenza, M. N. (2017). The development
and initial evaluation of the pornography-use avoidance self-efficacy scale. Journal
of Behavioral Addictions, 6(3), 354—363. https://doi.org/10.1556/2006.6.2017.057

Lasén, A., & Garcia, A. (2015). ‘... but I haven’t got a body to show’: Self-pornification and
male mixed feelings in digitally mediated seduction practices. Sexualities, 18(5-6),
714-730.

Love, T., Laier, C., Brand, M., Hatch, L., & Hajela, R. (2015). Neuroscience of internet
pornography addiction: A review and update. Behavioral Sciences, 53), 388—433.
https://doi.org/10.3390/bs5030388

Marlatt, G. A. (1990). Cue exposure and relapse prevention in the treatment of addictive
behaviors. Addictive Behaviors, 15(4), 395—-399. https://doi.org/10.1016/0306-
4603(90)90048-3

Meshi, D., Elizarova, A., Bender, A., & Verdejo-Garcia, A. (2019). Excessive social media
users demonstrate impaired decision making in the Iowa Gambling Task. Journal of
Behavioral Addictions, &1), 169—173. https://doi.org/10.1556/2006.7.2018.138

Minarcik, J., Wetterneck, C. T., & Short, M. B. (2016). The effects of sexually explicit
material use on romantic relationship dynamics. Journal of Behavioral Addictions,
5(4), 700—707. https://doi.org/10.1556/2006.5.2016.078

282 | Spring 2023 thejsms.org



Martini and Gangadharbatla

Moy, P., & Murphy, J. (2016). Problems and prospects in survey research. Journalism and
Mass Communication Quarterly, 931), 16-37.
https://doi.org/10.1177/1077699016631108

Mulholland, M. (2015). Walking a fine line: Young people negotiate pornified heterosex.
Sexualities, 18(5—6), 731-749. https://doi.org/10.1177/1363460714561721

Nilan, P., Burgess, H., Hobbs, M., Threadgold, S., & Alexander, W. (2015). Youth, social
media, and cyberbullying among Australian youth: “Sick friends”. Social Media+
Society, 1(2), 2056305115604848.

Palazzolo, F., & Bettman, C. (2020). Exploring the Lived Experience of Problematic Users
of Internet Pornography: A Qualitative Study. Sexual Addiction & Compulsivity,
27A1-2), 45—64. https://doi.org/10.1080/10720162.2020.1766610

Paul, P. (2005). Pornified: How Pornography is Damaging our Lives, Our Relationships,
and Our Families. Holt Paperbacks. https://www.m-
culture.go.th/mculture_th/download/king9/Glossary_about_ HM_King_Bhumibol_Ad
ulyadej’s_Funeral.pdf

Pontes, H. M., Andreassen, C. S., & Griffiths, M. D. (2016). Portuguese Validation of the
Bergen Facebook Addiction Scale: an Empirical Study. International Journal of
Mental Health and Addiction, 14(6), 1062—1073. https://doi.org/10.1007/s11469-016-
9694-y

Pornhub. (2019). The 2019 Year in Review. https://www.pornhub.com/insights/2019-year-
In-review

Price, J., Patterson, R., Regnerus, M., & Walley, J. (2016). How much more XXX is
generation X consuming? Evidence of changing attitudes and behaviors related to
pornography since 1973. Journal of Sex Research, 55(1), 12—20.
https://doi.org/10.1080/00224499.2014.1003773

Rackham, E. L. (2020). Understanding Relapse in Self-Perceived Problematic Pornography
Users. Brigham Young University.

Ringrose, J. (2010). Sluts, whores, fat slags and Playboy bunnies: Teen girls’ negotiations
of ‘sexy’on social networking sites and at school. Girls and education’ Continuing
concerns, new agendas, 170-182.

Rissel, C., Richters, J., de Visser, R. O., McKee, A., Yeung, A., & Caruana, T. (2017). A
Profile of Pornography Users in Australia: Findings From the Second Australian
Study of Health and Relationships. Journal of Sex Research, 542), 227-240.
https://doi.org/10.1080/00224499.2016.1191597

Rocha, D. V.-B. da. (2019). Quando o que tu consomes te consome: vicio em pornografia
existe? [When what you consume consumes you: is pornography addiction real?].
Diaphora, &2), 70-73. https://doi.org/10.29327/217869.8.2-10

Ross, M. W., Mansson, S. A., & Daneback, K. (2012). Prevalence, severity, and correlates
of problematic sexual internet use in Swedish men and women. Archives of Sexual
Behavior, 41(2), 459—466. https://doi.org/10.1007/s10508-011-9762-0

Schacht, K. (2020). Undress or fail: Does Instagram favour posts that show more skin ?
(pp. 1-7). Algorithm Watch.
https://docs.google.com/document/d/1L7A5hmskm3Y3huSXHNtIIo1VijHD3dkDqubff
4Yvkg8/edit#

The Journal of Social Media in Society, Vol. 12, No. 1



Pornified Content in Social Media

Schuchardt, R. (2012). “Pornification of Everyday Life.” In M. Kosut (Ed.), Encyclopedia of
Gender in Media (pp. 274-275). Sage Publications.
https://doi.org/http://dx.doi.org/10.4135/9781452218540.n116

Sirianni, J. M., & Vishwanath, A. (2016). Problematic Online Pornography Use: A Media
Attendance Perspective. Journal of Sex Research, 5X1), 21-34.
https://doi.org/10.1080/00224499.2014.980496

Sniewski, L., & Farvid, P. (2019). Abstinence or Acceptance? A Case Series of Men’s
Experiences With an Intervention Addressing Self-Perceived Problematic
Pornography Use. Sexual Addiction and Compulsivity, 26(3—4), 191-210.
https://doi.org/10.1080/10720162.2019.1645058

Sniewski, L., Farvid, P., & Carter, P. (2018). The assessment and treatment of adult
heterosexual men with self-perceived problematic pornography use: A review.
Addictive Behaviors, 7AJune 2017), 217-224.
https://doi.org/10.1016/j.addbeh.2017.10.010

Sommer, C., Garbusow, M., Jlinger, E., Pooseh, S., Bernhardt, N., Birkenstock, J., Schad,
D. J., Jabs, B., Glockler, T., Huys, Q. M., Heinz, A., Smolka, M. N., & Zimmermann,
U. S. (2017). Strong seduction: Impulsivity and the impact of contextual cues on
instrumental behavior in alcohol dependence. Translational Psychiatry, 7A8).
https://doi.org/10.1038/tp.2017.158

Statista. (2020). Number of social network users worldwide from 2017 to 2025 (in billions)
[Graphl. In Statista. Retrieved October 21, 2021, from
https://www.statista.com/statistics/278414/number-of-worldwide-social-network-
users/

Suzin, M. (2016). “Igual a maioria dos viciados, eu disse que ia parar, mas ndo parei! A
Pornografia no Cotidiano de Homens Heterossexuais: Uma Compulsio? ["Like most
addicts, I said I would stop but I didn’t" Pornography in the everyday of
heterosexual men: a compulsion?]. Universidade do Sul de Santa Catarina.

Tong, C., Bovbjerg, D. H., & Erblich, J. (2007). Smoking-related videos for use in cue-
induced craving paradigms. Addictive Behaviors, 312), 3034-3044.
https://doi.org/10.1016/j.addbeh.2007.07.010

Voon, V., Mole, T. B., Banca, P., Porter, L., Morris, L., Mitchell, S., Lapa, T. R., Karr, J.,
Harrison, N. A., Potenza, M. N., & Irvine, M. (2014). Neural correlates of sexual cue
reactivity in individuals with and without compulsive sexual behaviours. PLoS
ONE, A7). https://doi.org/10.1371/journal.pone.0102419

Whiting, A., & Williams, D. R. (2013). Why people use social media: a uses and
gratifications approach. Qualitative Market Research’ An International Journal,
16(4), 362—369. https://doi.org/10.1108/qmr-06-2013-0041

Whittaker, E., & Kowalski, R. M. (2015). Cyberbullying via social media. Journal of School
Violence, 14(1), 11-29.

Yang, T., Fisher, K. J., Li, F., & Danaher, B. G. (2006). Attitudes to smoking cessation and
triggers to relapse among Chinese male smokers. BMC Public Health, 6(65), 65—83.
https://doi.org/10.1186/1471-2458-6-65

Young, K. S. (1999). Internet addiction: evaluation and treatment. Innovations in Clinical
Practice, 17. https://doi.org/10.1136/sbmj.9910351

284 | Spring 2023 thejsms.org


https://doi.org/10.1108/qmr-06-2013-0041

Martini and Gangadharbatla

Zironi, 1., Burattini, C., Aicardi, G., & Janak, P. H. (2006). Context is a trigger for relapse
to alcohol. Behavioural Brain Research, 16A1), 150-155.
https://doi.org/10.1016/j.bbr.2005.09.007.

Funding and Acknowledgements

The authors declare no funding sources or conflicts of interest.

The Journal of Social Media in Society, Vol. 12, No. 1



